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FOREWORD 

I am pleased to present the 2017 Annual Tourist Statistical Report. This 

edition will present arrivals and accommodation statistics that is 

predominantly derived from Namibia’s main ports of entry and 

accommodation establishments registered with the Namibian Tourism 

Board (NTB).  

Statistical information on tourism is crucial in improving and advancing 

the sector.  

The Ministry of Environment and Tourism (MET) collects, analyses and publishes tourist 

statistics with the prime objectives of analysing the state of the industry, identifying key and 

emerging source markets, assessing prospects for the future and challenges facing the industry 

that will have impact on long-term trends.  

The information contained in this publication is compiled from completed immigration Arrival/

Departure forms. Travelers entering and leaving the country are required to complete at all 

designated points of Entry/Departure. This covers all land borders, airports as well as harbours 

and Islands.  

A total of 1,499,442 tourist arrivals was recorded for 2017 reflecting an increase of 2.1% from 

2016. This growth in arrivals indicates a positive outcome of close collaboration between the 

government and the tourism industry.  

Tourism is a multi-faceted sector, and its development and growth depends on collaboration 

and partnerships with government, industry and all stakeholders, and on host communities 

across our country. Our country competes with other countries as a preferred tourist 

destination. The continued success of our sector lies in the development and the management of 

people working in the sector in ensuring inclusive economic growth, tourism development and 

job creation.  

For the tourism sector to move forward on its promise, the industry and all stakeholders must 

maintain and implement the five guiding principles of the growth strategies mainly; Private 

sector driven implementation, Whole of government approach, Culture of hospitality and 

excellent customer care, Focus on Priority Markets that assures return on investments and a 

Focus on sustainability.  

I sincerely thank all stakeholders for their continued support as we strive to compete with other 

countries as a preferred tourist destination. I hope that this report will be a useful tool not only 

to the tourism sector but to the public at large.  

 

 

Hon. Pohamba Shifeta (MP)  

Minister of Environment and Tourism 
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TOURISTS GROWTH RATE                                                                POPULAR TOURISTS POINT OF ENTRY 

TOP TEN TOURIST MARKETS                                                            TOP TEN OVERSEAS TOURIST MARKETS 

TOURISTS GENDER                POPULAR TOURISTS MODE OF TRAVEL 

TOURISTS PURPOSE OF VISIT              AVERAGE LENGTH OF STAY 

TOURISTS FROM NORTH AMERICA            OVERSEAS TOURISTS PURPOSE OF VISITS 

AGE OF OVERSEAS TOURISTS             TOURIST ARRIVALS FROM CHINA 

SEASONALITY               TOURISTS AGE PROFILE 

TOTAL FOREIGN ARRIVALS 

1,608,018  

(100.0%) 

EXECUTIVE SUMMARY 

TOURIST ARRIVALS                           

1,499,442 (93.2%) 

RETURNING RESIDENTS               

20,144 (1.3%) 

OTHERS                                                 

6,426 (0.4%) 

2.1% increase from 2016 to 2017 

5.9% increase from 2015 to 2016 

Angola, South Africa, Zambia, 

Germany, Zimbabwe, Botswana, 

UK, France, USA, Switzerland 

60.4% Male 

39.6% Female 

44.7%  Visiting Friends & Relatives  

38.7%  Holiday                          

13.7%  Business                                          

2.9%   Other purpose    

11.1%  Increase of tourists from  

North America from 2016 to 2017.  

10.1%  Increase of tourists from  

North America from 2015 to 2016.     

65.1% Are above 40 years from 

European Tourist Markets.          

62.5% Are above 40 years from 

North America. Tourist Markets. 

30.7% comes between Jan-April.                                                 

34.1% comes between May-Sept.                                           

35.2% comes between Oct-Dec.    

51.5% age less than 40 years. 

48.5% age  above 40 years. 

16.6% increase from 2016-2017. 

 

8.8% increase from 2015-2016. 

 9.3%   Visiting Friends       

55.2% Holiday                          

9.1%   Business 

19 days in 2017                

19 days in 2016                 

18 days in 2015 

70.7% Road users 

27.2% Air Users 

Germany, UK, France, USA, 

Switzerland, Netherlands,  Italy, 

China, Scandinavia, Belgium  

29.6% North Eastern Borders.  

24.5% HKIA                                

20.0% Northern Borders.        

16.9% Southern Borders.  

SAME-DAY VISITORS                                   

82,006 (5.1%) 
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Objectives 

The tourist statistical report depicts the flow of tourist arrivals in Namibia per annum.  

The main objective of this report is to provide up to date statistics to all tourism stakeholders. 

These statistics are relevant for planning, budgeting and evaluation of tourism programmes and 

projects as well as for the general purposes. The key users of tourism statistics include the 

Government of the Republic of Namibia (GRN), the Namibia Tourism Board (NTB), Namibia 

Statistics Agency (NSA),  the Bank of Namibia (BoN), National Planning Commission (NPC), 

Federation of Namibia Tourism Association (FENATA), research institutions, NGOs, donors, 

universities and the general public. 
 

Report sections 

The first section of this report contains comprehensive statistics presented in graphic formats 

that include foreign arrivals profile; tourist arrivals profile; tourists arrivals by region, purpose of 

visit, intended length of stay, gender, age group, point of entry, mode of travel and seasonality of 

travel, accommodation statistics.   

The second part is an Annexure containing detailed statistical tables covering information on 

tourist profiles and accommodation as specified in the first section. 
 

KEY CONCEPTS AND DEFINITIONS 

Foreign Tourist  

A foreign tourist is defined as “any visitor travelling to a country other than that of his/ her 

residence but outside his/her usual environment for more than 1 night but less than 12 months 

and whose main purpose of visit is other than the exercise of an activity remunerated from within 

the place visited”. This is the United Nation World Tourism Organisation (UNWTO) definition 

used to identify who is a foreign tourist visiting Namibia. 
 

Country of Residence 

The country of residence is one of the key criteria for determining whether a person arriving in a 

country is a “visitor” or “other traveller”, and if a “visitor” whether he/she is a national or 

overseas resident. The underlying concept in the classification of international visitors by place of 

origin is the country of residence, not their nationality. Foreign nationals residing in a country are 

assimilated with other resident for the purpose of domestic and outbound tourism statistics. 
 

Purpose of  Visit 

The main purpose of a tourism trip to a country (or place) is defined as “the purpose in the 

absence of which the trip would not have taken place”. It is determined by the main activities in 

which the visitors has been or will be involved during the trip at destination. The main purpose of 

the visit for the tourists are classified into four categories which are: Visiting Friends/Relatives, 

Holiday, Business, and Other (those reason that did not fall under the other three categories). 

The above definitions and classifications were applied in this study and, being internationally accepted, will  

allow for global comparison of Namibia’s tourism statistics. 

INTRODUCTION 
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LIST OF ACRONYMS 

B&B……………………………………………………………………………………………………………..….Bed and Breakfast  

BoN……………………………………………………………………………………………………………...……Bank of Namibia  

FENATA…………………………………………………………………….Federation of Namibia Tourism Association 

GRN………………………………………………………………………………Government of the Republic of Namibia 

HAN………………………………………………………………………………………..Hospitality of Association Namibia 

HKIA……………………………………………………………………………………..Hosea Kutako International Airport 

MET…………………………………………………………………………………Ministry of Environment and Tourism      

MHAI…………………………………………………………………………Ministry of Home Affairs and Immigration 

NGO…………………………………………………………………………………………...Non Governmental Organisation 

NPC……………………………………………………………………………………………National Planning Commission  

NSA……………………………………………………………………………………………………..Namibia Statistics Agency    

NTB…………………………………………………………………………………………………….....Namibia Tourism Board 

UK……………………………………………………………………………………………………………………...United Kingdom 

UNWTO…………………………………………………………………..United Nations World Tourism Organisation  

USA…………………………………………………………………………………………………….…..United State of America  
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Entry and Exit Points 

All Departure and Arrival Forms 

Forms are collected from  32 point 
of entries, including: 18 Border 

posts, 10 airports , 2 sea-ports and 
2 Islands on a quarterly basis by 

MET Officials 

Sorting 

Departure forms are set aside 

Arrival 

Forms 

Departure 

Forms 

Sorting 

Forms completed by Namibians are set aside 

Namibian 
Arrival 
Forms 

Sampling Coding 

Data 
Cleaning 

Data  
Verification 

Weighting 
& Analysis 

Draft  
Report 

Manually 
entered into 

CSPro and 
exported to 

SPSS 

A statistical 
sampling method 

used and the 
sample size of 
65,634 out of 

1,608,018 for 2017. 
Key variables used 

are entry points, 
months and  
nationality 

Stakeholders’ consultation  

METHODOLOGY 

Entry 

Final 

Report 

Foreign 
Arrival 
Forms 
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FOREIGN ARRIVALS PROFILE 

Figure 1: Foreign arrivals by Years, 2012  - 2017 

Figure 2: Foreign arrivals by category, 2017 

The foreign arrivals trend reveals a continued growth over the years as can be seen in Figure 1 

below. In 2017, the foreign arrivals were 1,608,018 which is a 2.2 percent increase from 2016. 

From these arrivals 93.2 percent were tourists, 5.1 percent were same-day visitors, while 

returning residents and those who came for “other” purposes contributed 1.3 and 0.4 percent 

respectively.  

The 2018 forecasting is based on a Naï ve Model  which assumes that foreign arrivals follows a 

random walk, and trends and turning points can therefore not be predicted (Goh & Law, 2002: 

501).  
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WHO VISITED NAMIBIA IN 2017 
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TOURIST ARRIVALS PROFILE 

Figure 4: Tourist Arrivals  - Growth Rate: 2013 - 2017 

Figure 3: Tourist Arrivals by Year: 2013 - 2017 

Tourist arrivals in 2017 observed a 2.1 percent increase from 2016 which is a minimal growth as 

compared to the growth rate of tourist arrivals between 2013 to 2016. The number of tourist 

arrivals was recorded at 1,499,442 in 2017 and it is expected to grow to 1,530,246 in 2018. 
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Figure 5: Overseas Tourist Arrivals : 2013 - 2017 

The overseas market has been growing steadily from the previous years and continues to grow  

progressively even in 2017 contributing about 27 percent to the total tourist arrivals. Most of 

these overseas  tourists (78.4 percent) come to Namibia with the purpose of leisure/holiday un-

like tourists from African region who mostly come to visit friends/relatives (55.7 percent) thus 

they can be pivotal contributors to the foreign currency earnings. 



 

8 

Statistical Report 2017|Ministry of Environment and Tourism 

TOP TEN TOURIST MARKETS 

Figure 6 below reveals the top ten tourists source markets for Namibia in 2017. Angola (retail, 

education and medical), South Africa (business, leisure), and Zambia retained their positions as 

the main source markets for tourists to Namibia making up 61.6 percent of the total tourist 

arrivals.  There is also an opportunity for Namibia to capture a niche from its marketing  efforts  in 

Botswana considering that Botswana is landlocked and Namibia provides interesting destination 

opportunities for them. 

Germany on the other hand, remains the dominant overseas source market even in 2017 

contributing 8.2 percent to the total followed by UK and France with 2.2 and 2.1 percent. 

Figure 6: Top Ten Tourist Markets, 2017 

Joe Shigwedha 
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TOURIST ARRIVALS BY REGION 

Figure 7(a): Tourist Arrivals  from African Markets,  2013 — 2017 

Figure 7(b): Tourist Arrivals from European Markets,  2013 -2017 

The tourist arrivals from the African market recorded a fall of 0.3 percent in 2017 from 2016. 

North American region revealed an 11.1 percent increase while the European market rose with 

5.7 percent. It is worth mentioning that tourist arrivals from China increased with  16.6 percent 

from 2016 to 2017. The trend from the African market shows that it is mainly tourist from 

neighbouring countries coming to Namibia. However, the larger African continent can provide a 

significant potential growth of tourist to Namibia especially with the efforts of Air Namibia into 

West Africa therefore Namibia should relook at its marketing strategy for the African markets.  
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Figure 7(c):  Tourist Arrivals from North America,  2013 -2017 

Figure 7(d):  Tourist Arrivals from China, 2013 -2017 
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TOURIST ARRIVALS BY PURPOSE OF VISIT 

Figure  8 (a): Tourist Arrivals  by  Purpose of  Visit, 2016 -2017 

By observing the tourist arrivals by purpose of visit, business tourists revealed a fall of 8.6 

percent in 2017. However, the category of visiting friends and relatives continues to dominate 

with 44 percent of total tourist arrivals followed by 38.7 percent tourists who came for holiday. 

The tourists who came for other purposes made up about 2.9 percent of total tourist arrivals. 

Namibia is not yet capitalizing on the potential offered by the business tourism or the larger 

Meeting Incentives Conferences and Events (MICE) sectors, therefore the effective 

implementation of the Namibia International Convention Centre supported by the Regional 

Convention Centres can go a long way to achieve and unlock  this  potential. 
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Figure 8 (b): Tourist Arrivals  by Region and Purpose of  Visit, 2017 
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Figure 9: Top Ten Holiday  Tourists, 2017 
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TOP TEN OVERSEAS TOURIST BY PURPOSE OF VISIT 

Figure 10(a): Top Ten Overseas  Holiday  Tourists 

Figure 10(b): Top Ten Overseas Business Tourists 

There is no major change in the overall category of the  top ten markets who visited Namibia for 

holiday purposes, except that France has overtaken UK.  This implies that Namibia needs to 

strengthen its presence to increase its efforts to capture a fair share for Namibia from the estab-

lished and emerging markets. As a country, we need to increase our efforts to generate and cap-

ture new and emerging markets. 
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INTEREST TOURIST MARKETS BY PURPOSE OF VISIT 

Table 1: Interest Tourist Markets by Purpose of Visit 

Nationality Visiting Friends / Relatives Holiday Business Other purposes TOTAL 

France 2 818 27 189 768 984 31 758 

Spain 946 7 549 523 127 9 146 

USA 4 541 24 284 1 570 750 31 144 

China 1 822 10 433 2 306 23 14 584 

            

Percentage(%) Distribution 

France 8.9% 85.6% 2.4% 3.1% 100.0% 

Spain 10.3% 82.5% 5.7% 1.4% 100.0% 

USA 14.6% 78.0% 5.0% 2.4% 100.0% 

China 12.5% 71.5% 15.8% 0.2% 100.0% 

Leandre Kubersky  
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INTENDED LENGTH OF STAY 

Figure 11(a): Average Intended  Tourists Length of Stay, 2015 - 2017 

 

In 2017, tourists intended to stay in Namibia for an average of 19 days which was the same in 

2016 as well. Looking at regions, the  tourists from Africa had an average intended length of stay 

of 20 days,  Europe had 18 days, North America had 17 days while other regions had a total of 21 

days. 

Figure 11(b): Average Intended  Length of Stay  By  Regions, 2017 
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NORTHERN NAMIBIA  
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TOURISTS GENDER PROFILE 

Figure 12(a): Gender Distribution of Tourists, 2017 

Figure 12(b): Gender Distribution of Tourist by Regions, 2017 

Gender distribution in 2017 followed the same pattern as in 2016, with male tourists taking the 

biggest chunk of total tourist arrivals. Males took up a share of 60.4 percent which is a total of 

906,023 tourists while females made up 39.6 percent which is a total of 593,419 tourists.   

Male tourists showed dominance in all the regions too as can be seen in Figure 12 (b).  
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Leandre Kubersky  
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TOURISTS AGE PROFILE 

Figure 13(a): Tourists Age Distribution, 2017 

As it has been the case with the previous years, overall, the 30-39 age group supplied the highest 

number of tourists to Namibia in 2017 with 25.5 percent while the  0-19 age group had the least 

contribution with only 6.9 percent. 

Regionally, tourists from African countries had a high percentage of  28.3 percent in the 30-39 age 

group, Europe had more tourists in the 60+ group as observed with  26.6 percent, North America 

tourists were more concentrated in the  60+ age group with 32 percent while the tourists from 

Other regions  had more tourists in the  30-39 age group.  

Figure 13 (b) : Tourists Age Distribution by Regions, 2017 



 

21 

Statistical Report 2017|Ministry of Environment and Tourism 

TOURIST POINTS  OF ENTRY 

Figure 14: Tourist Arrivals by  Points of Entry, 2017 

The North Eastern border posts brought in 29.6 percent of tourists followed by the Hosea Kutako 

International Airport with 24.5 percent.  

When it comes to  the airports as points of entry, it is worth noting that of all tourist arrivals by 

air, 90.7 percent entered Namibia through the Hosea Kutako International Airport.  

Leandre Kubersky  
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TOURISTS MODE OF TRAVEL 

Figure 15(a): Tourists Mode of Travel, 2016 - 2017  

Figure 15(b): Tourists Mode of Travel by Regions, 2017 

A greater number of tourists came into Namibia by road with 70.7 percent  of tourists using roads 

as their preferred mode of travel. Taking the second place is Air as mode of travel with 27.2 

percent while sea and other mode of travel brought in 0.6 and 1.5 percent respectively. 

As it has been the pattern with the previous years, a large portion of tourists from African 

countries arrived into Namibia via roads while the tourists from the European, North American 

and Other regions arrived via Air as revealed in Figure 14(b). 
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ROAD 

AIR  

MODE OF TRAVEL 

SEA 
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Table 1: Tourist Arrivals by Airlines, 2017 

The national airline, Air Namibia, brought in 34.3 percent of total tourist arrivals by air in 2017, a 

distinct fall from 2016 when it brought in 43.6 percent. South African Airways  took the second 

place with 30.1 percent a slight decrease from 33.1 percent in 2016. The national airline had the 

lion share in terms of bringing tourist to Namibia, it is therefore important to support efforts of 

the national carrier.  

TRAVEL BY AIRLINE 

Figure 15: Tourist Arrivals by Airlines, 2017 

AIRLINES TOURISTS (2017) PERCENTAGE(%) 2016 PERCENTAGE(%) 2017 

Air Namibia 139 980 43.6% 34.3% 

South African Airways 122 750 33.1% 30.1% 

British Airways 34 645 10.3% 8.5% 

Quatar Airways 28 186 - 6.9% 

Other (e.g. TAAG, private jets, etc.) 27 702 8.8% 6.8% 

Ethiopian Airline 17 445 - 4.3% 

KLM 17 298 - 4.2% 

Condor 13 271 - 3.3% 

Euro-Wings 4 900 - 1.2% 

LTU (Lufttransport-Unternehmen) 1 811 4.3% 0.4% 

TOTAL 407 988 100.0% 100.0% 
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TOURISTS SEASONALITY OF TRAVEL 

Figure 16(a): Tourist Arrivals by Month, 2017 

Figure 16(b): Tourist Arrivals by Quarters, 2017 

In 2017, July was the preferred month to travel to Namibia with 10.3 percent of tourists arriving 

in that month. December came second place with 9.4 percent of tourists while April had the 

lowest number of tourists with only 7.4 percent.  

A large number of tourists was recorded in the last quarter of the year (Oct-Dec) which accounted 

for 27.1 percent of total tourist arrivals. Tourists from Africa, however, had a high recording of 

27.5 percent in the Oct-Dec quarter while the Overseas tourists were more concentrated in the 

July-Sept with 29.5 percent.  
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Figure  18: Average Bed Occupancy, 2013 -  2017 

The figure below presents the trend of average bed occupancy rate since 2013. The highest bed 

occupancy rate was observed in 2014 with 38 percent thereafter a fall was experienced in 2015 

(28 percent). From there on, a slight increase was observed in 2016 reaching up to 36 percent in 

2017.  

ACCOMMODATION  STATISTICS 

Joe Shigwedha 
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October observed the highest bed occupancy rate in 2017 with 49.2 percent of the total beds 

available for that month sold. On the other hand, February had the lowest bed occupancy rate 

with only 25.3 percent of the available beds were sold. Overall, only 35.9 percent of total available 

beds were sold in 2017. 

Figure  19: Bed occupancy By Month, 2017 

Joe Shigwedha 
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The type of accommodation facilities that proved to be popular among visitors in 2017 were 

Permanent Tented camps with a bed occupancy rate of 47.2 percent while the lodges took second 

place with 46.8 percent. B&B’s and Guest farms exhibited unpopularity in 2017 as can be seen 

with their low bed occupancy rate in the figure below. 

Looking at the regions, Kunene and Hardap had the highest bed occupancy rate with 46.7 and 43.6 

percent respectively while Omusati and Ohangwena recorded the lowest bed occupancy with 12.6 

and 5.8 percent respectively.  

Figure  20: Bed Occupancy by Type Accommodation, 2017 

Figure  21: Bed Occupancy by Regions, 2017 
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Joe Shigwedha 
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Namibia has received a total of 1,608,018 foreign arrivals in 2017 of which 1,499,442 were 

tourists. The tourist arrivals observed a 2.1 percent increase from 1,469,258 in 2016. Angola, 

South Africa and Zambia continue to be the main tourist source markets in the African region, 

while Germany, United Kingdom as well as France showed dominance from the European region. 

North American region has United States of America as the main source market of tourists to 

Namibia. Most of the overseas tourists (78.4 percent) came to Namibia with the purpose of 

leisure/holiday while tourists from African region mostly came to visit friends/relatives (55.7 

percent).  

 With a positive growth rate recorded in foreign arrivals annually, this means that  there is a 

need to upgrade Hosea Kutako International Airport in order to maximize the carrying 

capacity of the airport. 

 There is also a need to fully implement the electronic border system at all points of entry to 

allow smooth, quick and efficient capturing of travellers data given that tourist volumes  are 

rising. Overall, all systems at the airport must be revamped from the point the tourists arrive 

and exit the airport. 

 Namibia to relook at its marketing strategy for China looking at the return on investment from 

America. 

 There is a need  for a strong inter sectoral cooperation to deal with the demands created  by 

growth in tourism especially in terms of communication, coordination and cooperation 

amongst the key stakeholders (Ministry of Home Affairs and Immigration, Roads Authority, 

Namibia Air Ports Company, Air Namibia, Ministry of Environment and Tourism, Ministry of 

Safety and Security, and the Tourism Private sector).  

 We need a coordinated effort to assure friendly, smooth and effective customer service 

delivery not only to international tourists but also to the Namibians as they too are tourists. 

We all need to pull in the same direction and to be aware of the potential positive and negative 

impacts especially through unintended consequences as a results of actions and policies 

measures that are not communicated, neither consulted on with other key stakeholders. 

Since Namibia is receiving more airlines, there is  a need to grow Namibia as a tourism destination 

by creating more accessible and strategic points of entry to enable better cross border tourism 

with neighbouring countries especially in areas with high tourism potential such as  Botswana. 

  

CONCLUSION AND  RECOMMENDATIONS 
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 The most ideal access point for that to happen needs to be adjacent to the Okavango Delta just 

over the border in North-Eastern Namibia, as Rundu is already too far.  

 The public and private sector should consider building an air stripe in Zambezi region — will 

maximize tourism potential from Kavango Zambezi Transfontier Conversation Area (KAZA). 

 What is needed is an access point where the traditional "puddle" jumper planes used to move 

guests around the Okavango delta and Linyanti, as  it will reduce burden on customer with 

excessive costs and will minimise the time spend travelling between destinations.   

A high number of tourist from the African region (27.5 percent) visited Namibia in the Oct-Dec 

quarter while the overseas tourists were more concentrated in the July-Sept with 29.5 percent.  

 It is important for the tourism sector to develop products that create a general demand across 

all seasons as appropriate and relevant.. This is to break the seasonality pattern that has long 

been  marketed as a distinct feature of  Namibia especially with regard to  our source markets. 

Namibia should thus change its marketing strategy, and market itself as an all-seasons desti-

nation. This can be done by offering promotional affordable packages and product diversifica-

tion in order to attract visitors during off seasons. 

For the tourism sector to reach to it is greater heights, we need to work together to make this a 

reality. 

 

 “Tourism is everybody’s business” and collectively we can unleash Namibia’s tourism potential. 
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Table 5: Tourist Arrivals by Nationality and Sex, 2017 
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